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Governor Ralph Northam announced today that (grant recipient) received $3750 from the 

Virginia Tourism Corporation Marketing Leverage Program grant fund. In total VTC awarded 

more than $625,000 for 33 tourism marketing projects across the state to help increase visitation 

and revenue for Virginia’s localities through tourism.  

 

The grants are designed to help local and regional tourism entities attract more visitors by 

leveraging local marketing dollars, and will ultimately impact at least 135 other statewide 

tourism entities. The local organizations match the state grant funds by a minimum of 2:1 in 

order to support marketing projects. This funding cycle, the local partners will match the VTC 

grant dollars with more than $2.1 million, providing more than $2.7 million in new marketing to 

increase visitation to Virginia. 

 

The Middle Peninsula Alliance) received a $3750 grant for its "Discover Virginia's Middle 

Peninsula" project. The MPA partnered with the Town of West Point, Gloucester County, 

Mathews County, King William County, King & Queen County, Essex County and the Town of 

Tappahannock, as well as 403 Main Street LLC (bed & breakfast) to supply matching funds for 

the project.  Showcasing the Region's blue/green economy through its ag and aquaculture base, 

as well as its history and arts, will further expand the image of the region to visitors from the east 

coast.   

 

"We are excited to continue our partnership with Virginia Tourism Corporation," said Roy 

Gladding, Chairman of the MPA's Tourism Advisory Committee.  "We had great turnout for our 

series of Vibrant Community Workshops in 2018 and this new grant will keep our momentum 

going." 

 

The VTC Marketing Leverage Program is designed to stimulate new tourism marketing through 

partnerships by leveraging limited marketing dollars, resulting in increased visitor spending.  A 

minimum of three entities must partner financially to apply and may consist of Virginia towns, 

cities, counties, convention and visitors bureaus, chambers of commerce, other local or regional 

destination marketing organizations, private businesses, museums, attractions, cultural events, 

and other tourism-related entities.  

 

Research shows that every VTC dollar invested in grants resulted in $16 of direct visitor 

spending. Marketing campaigns that received Marketing Leverage Grants increased visitation by 

15%. 

 

"For the Middle Peninsula Alliance, tourism assets are the foundation of how we create a unique 

blue/green image and build a stronger economy," said Travis Moskalski, Chairman of the MPA.  



 

"Our region is well-positioned over the coming years to build a stronger economic base, and this 

partnership with VTC is integral to promoting our image for business development and tourism." 

 

“Virginia tourism is a crucial sector of our economy and when we invest in this industry, we 

support local job creation and drive regional economic growth,” said Governor Northam. “The 

Virginia Tourism Corporation’s Marketing Leverage Program gives localities and businesses 

access to critical marketing resources that will help bring more travelers to our Commonwealth, 

increase visitor spending, and grow demand for Virginia products.” 

 

“The Marketing Leverage Program is designed to stimulate new tourism marketing programs 

across the Commonwealth,” said Brian Ball, Secretary of Commerce and Trade.  “Tourism is 

an important part of Virginia’s economy as it adds to our economic diversity and is an instant 

revenue generator. In 2017, tourism injected $25 billion into the Virginia economy and provided 

232,000 jobs. The Marketing Leverage Grant helps leverage limited marketing dollars to 

increase visitor spending and encourage public-private partnership opportunities.” 

Tourism is an instant revenue generator for Virginia. In 2017, tourism generated $25 billion in 

revenue, supported nearly 232,000 jobs and provided $1.73 billion in state and local taxes. 

Dollars invested in tourism are proven to provide a 7:1 return in tax revenue for Virginia, and the 

grant awards and matching funds provide a stimulus to localities seeking to increase tourism 

visitation and revenue.   

 

The Middle Peninsula Alliance is the Region's economic development lead organization, with a 

mission to promote the assets of Virginia's Middle Peninsula by connecting people, ideas and 

resources to develop new opportunities and visibility for the Region. The Middle Peninsula 

Alliance includes the Counties of Essex, Gloucester, King and Queen, King William, Mathews, 

and Middlesex and the Towns of Tappahannock and West Point.  For more information on the 

Middle Peninsula Alliance and its programs, visit their website at www.mpava.com or contact 

Liz Povar, Principal Officer, at 804-399-8297 or Dawn Kirby at 804-758-2311.  

 

http://www.mpava.com/

